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in indonesia, which has the largest population in the aseaN region, tokyo century group has 
joined with lippo group to focus on developing the e-money and Fintech businesses as the next 
growth drivers. here, senior Managing executive officer yasushi yoshino introduces our 
collaborative venture with lippo group.

exceed.

indonesian economy growing 
Further with the spread of e-Money

Indonesia has a population of more than 260 million, 

accounting for roughly 40% of the ASEAN region, and its 

economy continues to grow at an annual rate of over 5%, 

with room for further expansion.

Of the 40% of Indonesians aged 15 and older with bank 

accounts, only slightly less than 10% have a credit card, 

making cash the predominant means of settlement. On 

the other hand, smartphone ownership exceeds 100 

million, leading to a rapid expansion in electronic 

settlement using smartphones.

strategic alliance with lippo group

Given this business environment, we see significant 

potential in smartphone-based FinTech businesses in 

Indonesia. Consequently, in November 2016, we signed a 

strategic partnership agreement with Lippo Group to 

pursue our alliance in the digital and Fintech businesses.

Lippo Group is a leading conglomerate that operates 

Matahari, Indonesia’s largest department store chain, along 

with other businesses encompassing real estate, retail, IT 

and media, hospitals, finance and others. The group has 

recently focused on digital businesses such as e-commerce 

and e-money in anticipation of the digital economy.

launch of B-to-B e-commerce 
Business

As the first move in our strategic partnership, we invested 

approximately US$17 million to acquire the shares in PT. 

Big Ecommerce Bersama, the holding company for Lippo 

Group’s B-to-B e-commerce company, thereby making it 

an equity method affiliate of Tokyo Century.

We aim to expand the customer base through the 

networks of Lippo Group and Tokyo Century and leverage 

our expertise in financial services to create and provide 

new value in Indonesia.

Maximizing lippo group’s 
competitive edge in the e-Money 
Business

Lippo Group has been involved in social infrastructure 

projects in Indonesia, including developing housing and 

commercial facilities, establishing hospitals, and 

constructing network environments. Its stores grew 

alongside its work on town development, giving Lippo Group 

the largest share in the number of department stores in the 

country and ranking it among the leaders in commercial 

facilities and supermarkets as well. Its Matahari 

department store chain boasts overwhelming brand power 

with a recognition rating of 98%.

E-money is gaining attention in Indonesia as an alternative 

means for providing financial services to those who do not 

have bank accounts. By taking advantage of its brick-and-

mortar stores and extensive customer base built upon its 

diversified portfolio, Lippo Group is striving to spread the use 

of e-money and further expand its business domains.

indonesian Population and ratio of smartphone use

(millions) (%)

Feature achieving advances in the e-Money and Fintech Businesses
collaborative venture with indonesia’s  lippo group

yasushi yoshino
Senior Managing Executive Officer
President, International Business Development Unit

Since joining Tokyo Century in 2012, Yasushi Yoshino has concluded 
business alliances in East Asia and ASEAN countries including China 
and the Philippines. In 2016, a strategic partnership agreement was 
signed with Indonesia’s Lippo Group on digital and FinTech businesses 
to develop advanced businesses for the digital economy. Source: Created by the Company based on data from Consumer Barometer with Google and the International Monetary Fund

 Population (Left Scale)  Rate of smartphone use (Right Scale)
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Business development Based on 
Big data collected by the ovo 
e-Money service

OVO is an e-money service used to settle payments by 

smartphone. The service allows OVO members to pay for 

products purchased at member stores by using the app to 

read QR codes and barcodes. It can also be used to 

transfer money between bank accounts, pay utility bills, 

and settle payments between individual users. OVO is very 

similar to having a bank account, so, in Japan, rather than 

using e-money, it can be used for a number of purposes by 

those without a bank account. It also offers a unique 

loyalty program and alliances with leading partners that 

set it apart from other companies. Loyalty programs have 

been widely established at Lippo Group shopping malls 

and supermarkets, with membership having already 

reached 10 million. Members are currently being 

encouraged to switch to OVO, which boasts a membership 

exceeding 9 million.

Looking ahead, we will introduce new services by 

making use of OVO’s settlement data and conducting 

one-to-one marketing aligned with the personal 

preferences of consumers.

Tokyo Century is also planning to set up a FinTech 

finance company targeting OVO users, member stores, 

and e-commerce site suppliers. Considering that bank 

accounts and credit cards currently have a limited reach, 

we believe there is a potentially strong demand for 

financial services, and in the event that OVO becomes 

Indonesia’s largest e-money service, we expect the scope 

of business for the FinTech finance company to expand as 

a consequence. This could also enable us to create new 

financing opportunities for providing diverse financial 

services to OVO’s member stores and e-commerce site 

suppliers using a credit checking model based on their 

daily transaction data.

Lippo Group and Tokyo Century plan to leverage our 

mutual strengths to provide seamless marketing and 

financial services, thereby constructing an unprecedented 

business model. We intend to carve out a solid position for 

ourselves in Indonesia as a cutting-edge FinTech finance 

company for the age of digital disruption, while also 

exploring opportunities to develop similar services 

elsewhere in Asia.

exploring growth opportunities by 
creating synergies with grab

Tokyo Century signed a strategic partnership agreement 

with Grab in December 2016. Grab and its group 

companies operate a ridesharing business that matches 

drivers with passengers via smartphones using mobile 

applications and digital platforms in eight Southeast Asian 

countries: Singapore, Malaysia, the Philippines, Indonesia, 

Thailand, Vietnam, Myanmar and Cambodia, making it the 

largest ride-hailing group in the Southeast Asian region.

In addition to its ridesharing business, Grab operates 

the GrabPay settlement service. In Indonesia, the project 

has already started to incorporate GrabPay into the OVO 

app. Grab’s services are used in everyday situations, such 

as commuting to work or school, which is where we see 

Grab deriving its strength.

Going forward, we will seek to further deepen our 

alliance with Lippo Group through such means including 

the exchange of personnel to achieve significant growth 

for our FinTech business in Indonesia.

alliance with indonesia’s lippo group

indonesia china Japan singapore u.s. global average

Source: Created by the Company based on data from The World Bank

collaborative ventures with lippo group
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Feature achieving advances in the e-Money and Fintech Businesses
Collaborative Venture with Indonesia’s Lippo Group

ownership of Bank accounts and credit cards (against population aged 15 and older)

(%)

 Bank account ownership  Credit card ownership
(2017)
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