
How much has our global network expanded? What is the proportion of younger employees
among Japanese employees assigned abroad?

SportsSpirit of challenge

What is your hobby?

No.1：

……………………

………

N o. 2：
Tr a v e l

……

…

…………

……
N o. 2：
Cheerful atmosphere

…………
N o. 3：
Global scope

N o . 2：
Advancement of women

N o.1：

N o.1：

Ye a r  end e d  Ma r ch  2 0 0 9

2 0 s  t o  3 0 s

Ye a r  end e d  Ma r ch  2 017

countries countries Approx.

What do you like most about
Tokyo Century’s
corporate culture?

We conducted a  su r vey of  employees a t  Tokyo Centu r y about  d iversity.

 Here a re  some of  thei r  responses.

What comes to mind when you hear the word “diversity”?

Variety

Our global network has expanded fivefold over the past eight years, 
clearly indicating how quickly we are becoming globalized.

N o . 3：
Dining and drinking

50%

63.7%

377

29.1%

29.7% 22.2%
16.5 %
10.8 %

20.7%
N o. 3：
Work-Life balance

……

5.4 %

17.7%

Followed by “Freedom” at No. 4 (10.5%) 
and “Good workplace relationships” at
No. 5 (9.3%), which collectively reveal the 
kind of company we are.

Most employees at Tokyo Century are active people 
who love sports and travel. Many also love food.

Followed by “Workstyle reform” at No. 4 (3.9%) and “LGBT” at No. 5 (1.8%). 
“Work-Life balance” and “Workstyle reform” are also important keywords associated with diversity.

What is the rate of in-house
marriages at Tokyo Century?

11%8% to
The rate of in-house marriages was 3 out of 27 
couples in fiscal 2015, and 2 out of 25 couples 
in fiscal 2016. These couples are partners at 
home and colleagues at work.

D i v e r s i t y

Tokyo Century’s initiatives on diversity are already underway.
This is our discussion on diversity.

Theme: What makes me who I am?
(We took a moment to sit down and discuss this.)

How many countries have you
visited for business or personal trips?

No.1：

countries6 10
………31.2%

to

An average of 1.7 overseas trips is taken per capita in 
Japan. In 2015, 10.39 mi l l ion Japanese t raveled 
overseas, for an estimated ratio of 8.2%*, a significantly 
higher figure than expected, given that fewer than one 
in ten Japanese persons travel abroad.

*Source: Japanese Minist ry of Just ice,
“Stat ist ical Survey of Legal Migrants” (2016)
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What ability is necessary for
a contributing member of society?

Communication
…… ……

………………

N o.1：

No.2：
Problem solving

No.3：
Creativity

54.7%
20.7% 6.9 %

Initiative

Communication

Personal ity
Other

Problem
solving

Teamwork

Creat ivity

Contributing members of society as well as Tokyo Century employees must have abilities.

Among 61 Japanese employees assigned abroad, 29 are in their 20s 
and 30s. Moreover, a growing number of younger employees are 
pursuing successful careers overseas.

……………



The four employees who gathered for this discussion

were asked to bring along their favorite cups.

We wanted them to speak out freely and enjoy engaging

in an informal conversation, each with their familiar cups in hand,

so we could draw out their true selves. Let’s see how it goes.

Theme: What makes us who we are?
Diversity holds the key.

Discussion on Diversity

What makes you who you are?

An unexpected question like this might make you stop and think for a moment. 

What would a company care about individuality in the first place? 

Tokyo Century is upholding “diversity” in the sense of harnessing

the diverse capabilities of our human resources.

It takes a group of individuals with distinct characteristics to create diversity,

and this is a good place to start when thinking about

what makes each of us who we are.

The way you work, your lifestyle and hobbies,

what you treasure and believe in, where you live and what you experience there—

cherishing the things in your life that define

you can provide a source of vitality for your work and

in turn become a driving force for advancing your career.

That is why you should cherish your own individuality

as well as what makes others unique.

Multiplying the individuality of each person generates

the energy to create something new.

Combining everyone’s individuality will be the driving force for

Tokyo Century. Yes, diversity begins with what makes you unique.  



Acknowledging the individuality of each member and advancing     toward the goal as a team—this is diversity at Tokyo Century.
Diversity has been a core principle of Tokyo Century’s management policy. What does it look         like in practice? We asked four employees to speak freely from their respective standpoints.

Nan Chen Akiko Tamura Shintaro YamazakiRyogo Kato

Discussion on Diversity

Nan
Chen

Bus iness D iv is ion IV

My hobby is mountain climbing with family and friends.
Recently, I’ve been sharing scenic photos on Instagram.

I play the piano every day to refresh my mind. 
I also enjoy golf once in a while.

I spend my free time during the year watching baseball and
playing golf in spring and fall, spending time at the seashore
in summer and snowboarding in winter.

I dine out on weekends and relax with my husband and child.

Specialty Finance Strategic
Planning Division

Metro Tokyo Business
Division II

International Solutions
Support Division

Manager. This involves many specialized office 

tasks and data processing, but I know how 

important administrative work is for sales 

transactions, and so I try to get the paperwork 

done quickly and accurately. It makes me very 

happy when customers thank us for correctly 

completing a difficult administrative process at 

their request, which gives me a shared sense of 

achievement with the sales staff.

　　Yamazak i: I belong to the Specia lty 

Finance Strategic Planning Division, which 

supervises the specialty finance units that 

handle the most specialized products at Tokyo 

Century, such as aircraft, real estate and ships. 

Hal f of my job is serving as the Genera l 

Manager of the division, while the other half is 

M&A. I find M&A to be a very interesting area 

of work. It is like forming a scrum in a rugby 

match. We meet head on with all the work 

we’ve put in until we strike a deal. It ends with 

the no-side whistle, and we shake hands with 

ou r  customers.  For  me,  t ha t  i s  t he most  

rewarding moment.

　　Chen: I have a child who will soon be two 

years old, and I have to get him to and from 

nursery school, so I am always thinking about 

how I can work more efficiently. For example, 

during my morning commute on the train, I plan 

the most efficient sequence of tasks to get the 

day’s work done. I also store and organize all 

documents, including proposals and research files, 

in shared folders to make sure anyone can find 

and understand the content, in case my child gets 

sick and I have to suddenly take off from work.

　　Kato: In my section, each member creates 

a schedule at the start of each week and shares 

it within the department. Our work is rarely 

completed alone and in most cases requires 

confirmation or approval from supervisors, so 

smooth collaboration is vital. Sharing our 

schedules has allowed us to pursue work in the 

same direction, quickly and efficiently. I think 

it is important to use our time wisely at home 

and work.

　　Tamura: In my case, I make a point to keep 

in touch with my subordinates to find out what 

obstacles they are facing. It has become natural 

for us to get together in the evenings to discuss 

the day in a friendly atmosphere. For example, 

insufficient experience can make identifying 

the right operational procedures difficult, so I 

offer advice and help sort out tasks to reduce 

overtime. I work with the hope of contributing 

to the creation of a workplace that enables us to 

grow together, regardless of age. Also, I want to 

lead by example and encourage subordinates to 

make good use of their work and personal time 

by taking days off and leaving the office on 

time as often as I can.

　　Yamazaki: As the General Manager of the 

division, I strive to create an atmosphere in 

which people feel at ease working or leaving the 

office. It is difficult to avoid working late when 

I am working on an M&A project. But, at other 

times, I try to be the first out the door at the end 

of the day (laughs). Each person has their own 

ind ividua l or fami ly ci rcumstances.  For 

example, your child could get sick or you may 

be facing a key moment in the relationship with 

your par tner, and I want to respect those 

personal situations. We must help each other 

and follow up on others’ work when they need 

to leave early. We can work much better by 

having one another’s backs when we strive to 

ensure the completion of each task as a team.

　　Chen: I found it very hard to find a nursery 
school during my maternity leave and ended up 

taking a year and a half off of work. I am 

grateful to Tokyo Century for its excellent 

parenting support program.

　　Yamazaki: Male employees also want to 
utilize childcare leave. Nowadays, I see a very 

na t u ra l  a nd supp or t ive  r eac t ion  a mong 

colleagues for anyone who takes childcare 

leave.

　　Kato: I am single, so I do not think much 
about children, but all three sales assistants in 

my section have children. As sales staff, we 

make a conscious effor t to either put in a 

request early in the day or wait until the next 

day when there is time. That turns out to be 

better for both sides and work gets done more 

smoothly. I feel this is also a diversity initiative.

　　Tamura: I used to think that diversity was 
about issues such as race and gender. But now I 

strongly realize that creating a comfortable 

workplace also supports diversity.

     

　　Chen: Tokyo Century’s overseas network 

has expanded to 37 countries and regions in 

Europe, the US and Asia. As a member of the 

International Solutions Support Division, I 

support sales activities and contract signing 

with local companies. I am from Shanghai and 

can speak both Chinese and Japanese, so I take 

the initiative in researching Chinese regulations 

that I translate into Japanese and share with 

others in the company. I serve as a br idge 

between China and Japan through my work, and 

that is very interesting and rewarding.

　　Kato: As a sales staff member, I deal with 

everything from information devices such as 

PCs and servers, production lines for plants at 

manufacturers and factory equipment such as 

forklifts. I also sell auto leases. A completely 

d i f ferent  approach is  requ i red for  sa les  

activities targeting small to medium-sized 

companies and larger companies. For example, 

with smaller companies the challenge is getting 

past the screening process. To overcome this 

hurdle I frequently talk with clients and strive 

to identify the issues myself. I’m really happy 

when I am able to pass the screening and sign a 

c o n t r a c t .  L a r ge  c o m p a n i e s  f a c e  m a ny  

competitors; differentiation is the key. It gives 

me a great sense of achievement when we 

manage to win a contract as a result of our 

efforts in drawing out their needs and offering 

proposals that make use of our services.

　　Tamura: Financial firms and construction 

companies are the main clients in my division, 

where I work as an assistant for three sales staff 

members.  I  a lso work concu r rent ly as  a  

m a n a ge r,  h a n d l i ng  o p e r a t io n s  su ch  a s  

a u t h o r i z i ng  p ay m e n t s  a n d  c a l cu l a t i ng  

expenditures in support of the Deputy General 

Ryogo
Kato

Akiko
Tamura 

Shintaro
Yamazaki

Ｑ：What are some things you 
     do to maintain your own style
     of working?

Ｑ：What situations raise your
     awareness of diversity?

Ｑ：W hat is  the most  sat isfying 
     aspect  of  your  job?



I  work i n  t he I T E qu ipment  Business  

Division II in partnership with IT equipment 

vendor s  to  p rov ide lea si ng a nd o t her  

financial services that meet the needs of 

majo r  ma nu fac t u re r s .  I  wa s  ac t ua l ly  

dispatched to a partner company for a year, 

which strengthened my understanding of the 

products I handle and also enabled me to talk 

to system engineers from their perspective. I 

s ign i f ica nt ly  benef i t t ed t h rough t ha t  

experience. I have been playing baseball 

since elementary school up through high 

school and belong to the company baseball 

t eam. The Japan Leasing Associat ion 

I sell leases for a broad range of products, 

including PCs for offices, bulldozers, and 

solar panels. While this is only my third year 

at the company, my job allows me to handle 

products that customers need, and I enjoy 

learning something new with each project. I 

f ind it  ver y sa t isfy ing to help solve a 

customer’s problem. When an answer to a 

problem is not immediately apparent, I seek 

advice from experienced colleagues early on. 

In most cases, the answer is surprisingly 

close. I seek advice from colleagues in the 

same section as well as from employees in 

o t her  d iv i s ions  ha nd l i ng sp ec ia l i zed 

I always focus on maintaining
pleasant relationships with people.

My division is responsible for managing the 

lease contracts for a wide range of products, 

f r om of f i c e  e qu ip m ent  t o  c o sm e t i c s  

equipment. Most of the work is done over the 

phone, and I try project enthusiasm as I 

work. I feel satisfaction in my job whenever a 

customer thanks me or tells me their problem 

has been resolved. My husband also works at 

Tokyo Century, and we have a two-year-old 

child. When our child has to stay home with 

a cold, we use the hourly paid leave program 

so that my husband goes to work in the 

morning and I work in the afternoon. Giving 

bir th has further boosted my motivation 

because of my wish to become a woman 

whose child will look up to. It also has led to 

other advantages at work by increasing my 

awareness of thoroughly managing my 

schedule and sharing information within the 

division to enhance operational efficiency. 

My supervisor and colleagues have been 

very understanding, and the company’s 

programs for supporting childcare are easy 

to use. I would assure subordinates who are 

about to get mar r ied or have a child by 

telling them they have nothing to fear.

I have been assigned to work in Ireland since 

September 2015 to manage the accounts of a 

local subsidiary as a staff member on loan 

from the Aviation Finance Division. You 

may think that accounting is about handling 

cash, but in reality it involves tasks such as 

creating a balance sheet, which serves as the 

foundation of a company, with Excel. It is 

also a rewarding job in which you can solve 

problems by approaching from the aspect of 

sales and tax accounting. A single aircraft 

can cost several billion yen, so the process of 

accounting has a significant impact on the 

balance sheet. I make a point of maintaining 

c lo s e  c om mu n ic a t ion  w i t h  t h e  lo c a l  

accounting auditor and accountants as well 

as with the head off ice in Japan. I had 

worked in the Accounting Division at the 

head office until 2015, and coming to Ireland 

has given me a fresh perspective on the 

company. When I return to Japan, I think 

that I will be able to work with a greater 

awa reness of  d iverse s t andpoint s  and 

personal feelings based on my experience 

here. The importance of work-life balance is 

something I have felt acutely since moving 

abroad. I have a wife and an eight-year-old 

child; their understanding and support are 

indispensable to live in a foreign country. I 

hope to maintain a good balance between my 

work and private life so that one day we will 

remember the fun we had during these times.

Bu s i n e s s  D i v i s i o n  V I I

Rina Sawataishi
I often travel abroad with friends on long vacations. I 
am also into bikram yoga, which I have continued to 
practice since I joined the company.

Takayuki Shinoda
TC Aviation Capital Ireland Ltd.

I place great value on communicating with a variety of 
people at work and in my private life so I can expand 
my perspectives.

Employee Interview

organizes a baseball tournament each year, 

and we reached the final in my first year. 

The game was held at the Seibu Dome, with 

more than a hundred employees cheering us 

on, and I was amazed by thei r level of 

enthusiasm. It was great to get to know the 

head of the unit and employees from other 

divisions through baseball. I have been 

blessed with good relationships with people, 

which has been a source of suppor t and 

advice, sometimes leading to solutions. What 

I cherish most are the bonds I have nurtured 

over the years.

I am learning each day to become
a full-f ledged sales staff member. 
My objective is to work abroad.

Working in Ireland for the past two years
has allowed me to acquire new perspectives.

I want my child to look up to me. 
That would motivate me to work even harder.

products. There are no boundaries within the 

organization, and everyone freely offers 

advice, which is great for learning. Before I 

joined the company, I imagined sales to be a 

steadfast, solitary effort. But in my section 

we often work as a team, which has made me 

realize that sales involves a collaborative 

ef for t.  Pa r t ly due to my exper ience of 

studying in the United States, I aspire to 

spread Japanese technology overseas. Once I 

master the basics in Japan, I hope to pursue 

my career abroad, offering assistance to 

various types of companies.

I am second baseman on the company baseball team, 
and I look forward to games at the Seibu Dome every 
year.

IT Equipment Business Division II

Takumi Aiyama

Le a s e -N av i  D i v i s i o n

Yoshimi Kasaya
Having worked in sales, I returned to the current division after taking 
childcare leave for a year and a half. My husband, who also works at Tokyo 
Century, and I are together doing well to balance work and childcare.



Our Hometown Pride
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Yuka
Tanaka

Tokyo Century
Corporation Okonomiyaki, an Osaka 

specialty

They say Osaka is a city where you eat until 
you drop. When we host visitors from our 
head office or regional offices, we hang out 
together in a Kushikatsu (Japanese-style 
deep-f r ied cut le t skewers) shop or 
Okonomiyaki (Japanese-style savory 
pancake) shop and share information while 
enjoying glasses of beer. Please get in touch 
with us when you visit Osaka, as we are 
constantly discovering good restaurants.
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Osaka Kuidaore (eat until you drop)

Daichi
Furukawa

President Tokyo
Corporation

Taiwan Hong Shao Niu Rou Mian

This is a bowl of spicy noodle soup with 
stewed beef. There are variations with 
tomatoes or a sweeter broth. The stewed 
beef noodle is so popular that a competition 
is held each year in Taipei. It is relatively 
cheap, at NT$80 to NT$150, and I enjoy 
eating noodles once or twice a week.
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Hong Shao N iu Rou 
M i an ,  s p i c y  nood l e  
soup

Masato
Kosaki

Tokyo Century
Corporation Ramen shops, concentrated 

in Tokyo

Japanese ramen noodles have been popular 
across the world. In Japan, about 3,300 of 
the nation’s 32,000 ramen shops, nearly 10%, 
are concentrated in Tokyo. Ramen is the 
exemplary diversity meal, as it is served with 
various types of broth, noodles and other 
ingredients.
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RamenTokyo

Keito
Okumura

Tokyo Century
Leasing China
Corporation Shanghai’s Bund area 

with its skyscrapers

China has emerged as an economic 
superpower, and Shanghai’s Bund area, 
featuring skyscrapers like those in Tokyo and 
New York, is at the center of the economy. 
The view from the Bund is a unique and 
inspiring part of the appeal of Shanghai, a 
magical city.
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Bund area in ShanghaiChina

Kazumi
Kondo

Nippon Rent-A-Car
Shikoku K.K. S a n u k i  u d o n ,  a  

K a gawa  s p e c i a l t y

Sanuki udon, smooth, elastic noodles in light 
soup broth, is a specia l t y of Kagawa 
Prefecture, where there are over 800 unique 
udon shops serving a variety of styles at 
reasonable prices.
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Kagawa Sanuki udon

Luciana
Madureira

CSI Leasing, Inc.
（Brazil） Christ the Redeemer 

statue on Corcovado 
Mountain
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Brazil Statue of Christ

Christ the Redeemer is a huge statue that 
stands atop the 710 meter Corcovado 
Mountain overlooking Rio de Janeiro. More 
than a million tourists visit the site every 
year.

Kean
Lai

Tokyo Century
Leasing (Singapore)
Pte.Ltd. Hokkien fried prawn noodles 

served at the Fengshan Food 
Centre
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Singapore Hokkien fried prawn noodles

In Singapore, I recommend that you try one 
of the well-known and tasty Hokkien fried 
prawn noodles at the Fengshan Food Centre 
(Bedok North Road). The Hokkien Mee is 
neither too wet nor too dry; it is cooked just 
right, served with prawns, sliced pork belly 
and squid. You will definitely come back to 
this stall.

Takayuki
Nishimura

“Hot” Christmas in the 
Philippines
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BPI Century Tokyo
Lease & Finance
Corporation

Philippines Christmas

Nasi lemak, a Malaysian 
rice dish

To
ky

o 
ce

nt
ur

y

MYS

Tokyo Century Capital
 (Malaysia) Sdn. Bhd.

Malaysia Nasi lemak

Norhafizah Binti
Ismail

Nasi lemak is a Malaysian rice dish steamed 
in coconut milk. Slightly sweet and served 
with chili paste, chicken curry, boiled egg, 
cucumbers and anchovy, this dish is popular 
among the Japanese as well.

Maria Jesus Coco
Fernandez

CSI Leasing, Inc.
（Spain） The Sagrada Famil ia 

church in Barcelona
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Spain Sagrada Familia

The Sagrada Familia (formally, the Expiatory 
Church of the Holy Family) is the symbol of 
Barcelona. It is a Catholic church designed 
by the Catalan architect, Antoní Gaudi.

Moun t  B romo,  E as t  
Java
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Paluvi
Wirina

PT. Century Tokyo
Leasing Indonesia

Indonesia Mount Bromo

When in Indonesia, please visit Mount Bromo 
in East Java. At 2,329 meters it is not the 
highest mountain in the country, but it is 
unmistakably the most famous.

Shingo
Inoue

Tokyo Century
Corporation Curry udon served in 

downtown Nagoya

In Japan, we often have ramen after we have 
finished drinking. But, in Nagoya, we have 
curry udon, super thick udon in creamy curry 
soup instead. Many curry udon shops are 
open until late at night downtown, so you 
should not miss trying it.To
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Nagoya Curry udon

Sachiyo
Onizuka

Nippon Car Solutions
Co., Ltd. Sapporo Odor i Park , 

where you can enjoy 
the changing seasons

There are different kinds of festivals for 
enjoying the changing seasons in Sapporo 
Odori Park near our office, such as the 
Sapporo Lilac Festival, Yosakoi Soran 
Festival, Sapporo Odori Beer Garden, 
Autumn Fest, German Christmas Market, and 
the Sapporo Snow Festival.
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Hokkaido Sapporo Odori Park

New York is a meat-loving city with so many 
steakhouses featuring thick, tasty cuts of 
beef. The fragrance of sizzling steaks from 
these restaurants is simply irresistible. 
Japan’s Prime Minister Shinzo Abe also 
enjoyed steak during his visit to New York for 
the UN General Assembly.

Yoshito
Noguchi

Tokyo Century(USA)
Inc. Thick steak served in 

New York
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U.S.A. Meat

Akira
Tsuchiya

Tokyo Century
Corporation Gobo-Ten udon,

a Fukuoka specialty

Speaking of Fukuoka, Hakata ramen is 
famous. In fact, Hakata is the cradle of udon 
(noodles made of wheat flour). Gobo-Ten 
udon, udon topped with Japanese deep-fried 
burdock, is a local specialty we definitely 
recommend to experience the silky soft 
texture of Hakata udon.
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Fukuoka Gobo-Ten udon

Benjawan
Saitong

TISCO Tokyo Leasing 
Co., Ltd. Loi Krathon, the festival 

of water
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Thailand Loi Krathong Festival

I proudly present the most valuable tradition 
in the Thailand “Loi Krathong festival” on the 
Chao-Phraya River during the night of the full 
moon in the 12th Thai month. Chao-Phraya 
River is the principal river of Thailand with 
many temples creating impressive scenery 
along its banks.

Our Home town Pride!

Christmas season in the Philippines opens 
with the announcement of the words “Ber 
Months” on the first day of September and is 
perhaps the best time for experiencing the 
bright and cheerful national character of 
Filipinos. Take advantage of the Christmas 
season in this tropical climate.

We asked employees of the Tokyo Century Group
such as local soul

Why not follow their advice the next time

around the world to share their pride in their hometowns, 
food and tourist spots. 
you visit their countries for business or pleasure?



We promote the creation of a workplace environment where employees 
can balance their work and private life by actively supporting 
those who bear children and engage in childcare and nursing.

We organize training and seminars to encourage employees to deepen 
their understanding of diversity, be aware of career development, 
and think about the meaning and purpose of working.

Under the Act of Promotion of Women’s Participation and Advancement in the Workplace,
Tokyo Century promotes the success of women and has drawn up an action plan
that enables each and every employee to work flexibly and in many different ways. 
The action plan has been published on our corporate website.

Action Plan Period: April 1, 2016 ‒ March 31, 2020

Pregnancy Childbirth One year old Two years old
Pre-elementary

school
Until third grade of
elementary school

Childbirth and Childcare

Nursing

Quantitative Targets under the Action Plan
Resul t s

FY2018

50%
7.2%
100%
77%

FY2016 FY2017

32% 46%
5.5% 6.7%
93% 146%
74% 75%

Nadeshiko Brand
Tokyo Century was selected as a FY2016 Nadeshiko Brand, a joint initiative of Japan’s 
Ministry of Economy, Trade and Industry (METI) and the Tokyo Stock Exchange. The 
Nadeshiko Brand serves to introduce listed companies that excel in empowering women 
to investors focused on enhancing medium- to long-term corporate value. It has become 
one of the guidelines for encouraging investment.

Semi-Nadeshiko Brand
Tokyo Century was selected as a FY2018 Semi-Nadeshiko Brand, a joint initiative of 
Japan’s Ministry of Economy, Trade and Industry (METI) and the Tokyo Stock Exchange 
(TSE). METI and the TSE assessed approximately 3,600 enterprises listed in all TSE 
sections and selected 42 enterprises from each industry as Nadeshiko Brands, and 22 
semi-successful enterprises including Tokyo Century were selected as Semi-Nadeshiko 
Brands regardless of industries.

Competitive IT Strategy Company
Tokyo Century was included as one of the Competitive IT Strategy Companies for 2019 in 
a joint program of Japan’s METI and the Tokyo Stock Exchange. The program recognizes 
listed companies seeking to create new value and boost competitiveness by strategically 
deploying IT to enhance their products and services and introduce innovation into their 
business models. We have been selected for five consecutive years starting with fiscal 
2015.

Wide-ranging Support

Events

  Tokyo Centu r y has  enhanced the suppor t  we provide for  ba lancing         work and pr ivate  l i fe  so that  ever y employee can work f lex ibly.
We have adopted a  mult i-d imensiona l  approach to  d iversity  by promot ing        women’s  ca reers  and hold ing t ra in ing,  semina rs  and other  events.

Diversity Seminars
for Female EmployeesDiversity Training

Diversity training is conducted to 
cultivate a corporate culture where 
every employee understands the 
importance of diversity and talented 
individuals of diverse backgrounds 
may flourish.

Family members of 
employees are invited to 
visit the workplace to 
encourage children to 
understand their parents’ 
work, to strengthen 
family bonds, and to raise 
employee motivation 
toward their work.

Lunch roundtable 
discussions are 
periodically held as a 
networking opportunity 
for parent employees and 
part of our support for 
balancing work and 
private life.

Platinum Kurumin Certification
Tokyo Century has been granted the Platinum Kurumin certification by Japan’s Minister of 
Health, Labour and Welfare. The Kurumin certificate is granted to companies that meet 
certain standards under the Act on Advancement of Measures to Support Raising 
Next-Generation Children. The Platinum Kurumin is granted to companies that have been 
promoting the use of their support programs for balancing work and private life and taking 
on higher level of initiative among Kurumin certified companies.

A variety of events are held 
to explore views on diverse 
workstyles and promote 
exchanges between 
employees.

Diversity seminars conducted for
female employees are intended to
encourage them to deepen their
understanding of diversity, be aware of 
career development, and think about
the meaning and purpose of working.

Tokyo Century
Family Day

Lunch Roundtable
Discussion

Diversity seminars on nursing
conducted for the employees who
are engaged in nursing are intended
to support them work continuously
without leaving company when
nursing their family members at home.

Training for staff hired by local
subsidiaries overseas is intended to
deepen their understanding of
the Group’s wide-ranging operations
and promote communication between
those employees.

Diversity Seminars
on Nursing

Training
for Overseas Staff

Enhancing Support for
Balancing Work and Private Life

Pre-childbirth leave
Six weeks prior to childbirth

Post-childbirth leave
Eight weeks after childbirth

Childcare leave Until the age of two years and six months

Special leave for childbirth by a spouse
One month prior to childbirth until two weeks after childbirth (five days in total)

Nursing leave Until the child starts elementary school (five days per year, leaves should be taken either per day or half a day)

Exemption from overtime Until the third year of elementary school

Moving up the work start/end time Until the third year of elementary school (up to two hours)

Moving down the work start/end time Until the third year of elementary school (up to two hours)

Shortened work hours Until the third year of elementary school (up to 75-minute reduction)

Special leave to visit a hospital, such as for physical examinations
Until one year after pregnancy and childbirth (only days required)

Up to a total of one year 
(number of applications is not limited)

Up to five days per year,
leaves should be taken either per day or half a day

Three years from the start date 
(up to two hours, but the number of applications is not limited)

Three years from the start date
 (up to two hours, but the number of applications is not limited)

Until care for the family member is no longer requiredThree years from the start date
 (up to two hours, but the number of applications is not limited)

Family care leave Nursing Leave Shortened work hours

Moving up the work start/
end time

Moving down the work start/
end time Exemption from overtime

Promoting Women’s 
Active Par ticipation

Increase the percentage of women
in managerial positions*2 to at least 10%

Increase the percentage of
childcare leave by men*3 to 100%
Increase the percentage of
annual leave to at least 70%

Increase the percentage of women
among new hires*1 to at least 30%

＊1. Women who responded to recruiting activities conducted during the fiscal year and hired as new graduates from April 1 of the following fiscal year.
＊2. Percentage as of March 31 of each fiscal year.
＊3. Each number includes the childcare leave taken by men with spouse who gave birth within three years including the respective fiscal year.

Training and Seminars

Socially Recognized Cer tif ication and Selection




